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Overview 

 The Presentation 

 Scoring  

 Content, Visual Aids & Delivery 

 At the Event 

 What not to do! 

 Protest/Review Period 

 Presentation Seminar 

 Presentation Highlights 
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The Presentation 

 Intended format 

 Sales/marketing presentation 

 Not a technical presentation 

 Know your audience 

 Executives 

 Can have any background experience 

 Clearly articulate what you are asking the 

judges for 
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4 Presentation Title In Footer 



The Presentation 

 Examples 

 Invent new wrench 

 Outline new wrench concept 

 Review design 

 Present manufacturing/viability case 

 Present as a good investment 

 Convince company to 

invest/manufacture/SUPPORT YOU 
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Scoring 

 See Appendix C-6  

    in the FSAE Rules 
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Scoring 

 See Appendix C-6  

    in the FSAE Rules 

    Read the Rules! 
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Scoring 

 Content 

 Organization 

 Visual Aids 

 Delivery 

 Questions 

 

   Score = 75 * Pteam/Pmax 
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Scoring 

 Content 

 Organization 

 Visual Aids 

 Delivery 

 Questions 

    Read the Rules! 

   Score = 75 * Pteam/Pmax 

9 Presentation Title In Footer 



Content 

 The Bare Essentials 

 Outline of the presentation 

 Clear introduction 

 Clear conclusion 

 Logical flow 
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Content 

 Topics that should be considered 

Essential 

 Design features and performance 

 Manufacturing viability/manufacturing 

procedure 

 Marketability 

 Financial Breakdown 
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Content 

 Know your market 

 Intended buyer: Nonprofessional weekend 

autocrosser 

 Considerations 

 Who is your customer? 

 What factors can enhance your product’s 

marketability? 

 Are there regulations that govern safety? 

 Who are your competitors? 
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Content 

 Compare, Compare, Compare… 

 What makes your car unique or better than 

the competition? 

 Have you thought of all of your customers? 

 Have you thought of all of your competitors? 

 How are similar products manufactured? 

 How do guarantee quality?  Warranty? 

 What is your ROI and when does it occur? 
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Visual Aids 

 The Bare Essentials 

 Include a PICTURE OF THE CAR 

 Handout(s) 
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Visual Aids 

 The Bare Essentials 

 Include a PICTURE OF THE CAR 

 Handout(s) 

   ARE THE MOST  

   IMPORTANT  

   PART 
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 Visuals that should be considered 

Essential 

 Use Technology to your advantage 

 Use forms of social connectivity 

 Look at professional sports  

teams for graphic inspiration 

 Talk to graphic designers  

   about creating handouts 

 Excite your PowerPoint! 

 

 

Visual Aids 
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 Pick the right presenters 

 Be excited about your product 

 Think about what makes you want to buy a 

product 

 Combine the two: what makes you excited 

about your product? 

Delivery 
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 You will get asked questions 

 Which presenter will answer what? 

 Be concise 

 Be confident 

 Answering ‘Yes’ or ‘No’ is insufficient 

 Be prepared to answer multiple 

questions 

Questions from the judges 
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 Design/Performance 
 Do you think a driver will feel safe in your car? 

 How much development testing have you done and what 
design changes resulted from it? 

 Manufacturing/Cost 
 How have you worked with your suppliers to get the best 

parts possible for your car? 

 How did you resolve the inherent compromise between 
cost and weight? 

 Marketability 
 Do you think the exterior styling of your car will be a sale 

benefit or do you think it is unimportant? 

 Do you see the market for this vehicle expanding in the 
future or declining? 

Sample Questions 

19 Presentation Title In Footer 

…disclaimer: you can be asked ANYTHING 



 Parameters 

 Know your assigned team and location 

 30 minute window includes: 

○ Set-up period 

○ 10 minute presentation period 

○ 5 minute question and answer period 

○ Judges’ scoring period 

At the Event… 
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 Don’t forget… 

 Only presenters can answer questions (what 

defines a presenter?)  

 Teams are encouraged to bring in other 

team members/support staff 

 Teams are encouraged to videotape 

presentations 

 

 

At the Event… 
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 Don’t forget… 

 Only presenters can answer questions (what 

defines a presenter?) Read the Rules! 

 Teams are encouraged to bring in other 

team members/support staff 

 Teams are encouraged to videotape 

presentations 

 

 

At the Event… 

22 Presentation Title In Footer 



 People tend to put every single word in 

every single sentence they are going to 

say on their PowerPoint slides.  

 This tends to overcrowd things a bit. 

This tends to overcrowd things a bit. 

This tends to overcrowd things a bit.   

This tends to overcrowd things a bit. 

This tends to overcrowd things a bit. 

This tends to overcrowd things a bit.  

What not to do 
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 Avoid 

 Excessive 

 Bullet 

 Points 

 Only 

 Bullet 

 Key 

What not to do 
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 Points 

 Too 

 Many 

 Bullet 

 Points 

 And Your 

 Key 

 Points 

 Won’t 

 Stand 

 Out 



What not to do 
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Color 
Approximate Temperature 

°F °C K 

Faint Red 930 500 770 

Blood Red 1075 580 855 

Dark Cherry 1175 635 910 

Medium Cherry 1275 690 965 

Cherry 1375 745 1020 

Bright Cherry 1450 790 1060 

Salmon 1550 845 1115 

Dark Orange 1630 890 1160 

Orange 1725 940 1215 

Lemon 1830 1000 1270 

Light Yellow 1975 1080 1355 

White 2200 1205 1480 

Material 

10-6 in./in.*/°F 10-5 in./in.*/°C 

High Low High Low 

Aluminum & its Alloys 13.7 11.7 2.5 2.1 
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What not to do 
Color 

Approximate Temperature 

°F °C K 

Faint Red 930 500 770 

Blood Red this 580 855 

Dark Cherry 1175 635 910 

Medium Cherry 1275 table 965 

Cherry 1375 745 1020 

Bright Cherry 1450 790 1060 

Salmon 1550 845 is 

Dark Orange 1630 890 1160 

Orange 1725 very 1215 

Lemon 1830 1000 1270 

Light Yellow bland And boring 

White 2200 1205 1480 



Protest Window 

 30 minute time window 

 Listen for PA announcement of review 

period, and show up EARLY 

 



Presentation Seminar 

 Review Seminar of event  

 What the judges want to see 

 What the judges didn’t see this year 

 Suggestions for improvement 

 Notes regarding creative techniques 

 A time when teams can ask questions of the 
judges 

 Open to anyone 

 Past FSAEM Seminar: 
 http://www.youtube.com/watch?v=GAxvoSKPYJ4 

 

 

http://www.youtube.com/watch?v=GAxvoSKPYJ4
http://www.youtube.com/watch?v=GAxvoSKPYJ4


Presentation Highlights 

 Finale’ of presentation event 

 Top teams give their presentations in front 
of an audience 

 Anyone can attend 

 Past FSAEM Videos:  
 http://www.youtube.com/watch?v=Mg0r4jhg08w&feature=rela

ted 

 http://www.youtube.com/watch?v=FdRLUpe3fjE&feature=rela
ted 

 http://www.youtube.com/watch?v=2WfiewvNqUI&feature=rela
ted 

 

 

http://www.youtube.com/watch?v=Mg0r4jhg08w&feature=related
http://www.youtube.com/watch?v=Mg0r4jhg08w&feature=related
http://www.youtube.com/watch?v=FdRLUpe3fjE&feature=related
http://www.youtube.com/watch?v=FdRLUpe3fjE&feature=related
http://www.youtube.com/watch?v=2WfiewvNqUI&feature=related
http://www.youtube.com/watch?v=2WfiewvNqUI&feature=related


Q&A 

 Any Questions? 

 


